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Flat-panel televisions
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Thin screens,_fat margins

Whatis behind the sudden mama for ﬂat-panel televmons"

i - YOU are thinking of buymg aflat-
panel television, you are not alone.

. To-

day’s flat mania, says Scott McGregor,

- the boss of Philips Semiconductors, is
“completely irrational” since a conven-
tional TV can produce justas good an ~
image at a fraction of the price.”

In part, says Riddhi Patel of iSuppli, a
jo - market-research firm, the sudden rise of
flat-panel Tvs is driven by the popular-
ity of DvD players, games consoles and
digital cable, all of which produce clear,
sharp images that look particularly good
\{' * on abig screen. Flat-panel screens are
stylish and do not take up that much
room. And they have geek appeal. As Pip
Coburn, an analyst at Uss, puts it: “Get-
ting a flat-panel Tv today is as exhilarat-
2o - ing as getting a desktop computer 15
years ago~
But the main reason for the sudden
emergence of flat-panel Tvs is that man-
ufacturers smell a lucrative new market.
2§ ~ Asicop screensin both desktop and lap-
top computers have become common-
place, margins have diminished. Televis-
ions, however, use large LcD panels
which cost more to make but command
3o - far higher margins.

--New entrants and established firms
such as Motorola and Westinghouse,
both of which stopped making Tvs de-
cades ago, are now piling in. So too are
computer makers such as Dell and Gate- = 3§
way, which already sell Lcp computer
monitors and are attracted by the fatter
margins in consumer electronics. By sell-
ing direct over the internet, rather than
through high-street stores, pc makers - e
can undercut traditionzal consumer-elec-
tronics firms, says Ms Patel.

Ms Patel expects prices to fall by
40% over the next year. Bear thatin
mind before you buy.




