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INFLUENCE MARKETING HAS TOTALLY
CHANGED HOW WE COMMUNICATE!

THE AUDIENCE
o

It's a lot more powerful than

Is TH E RE ) ! TV advertising!
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THE IMPRESSIVE RESULTS
Influence marketing responds to our communication Ex I ST

objectives

OBJECTIVES METRICS RESULTS

Influence campaigns
are 20 times more
efficient than classic
advertising methods
()

To get your brand known Reach + Views

To get people buying your brand > Clicks + downloads + leads
sales + conversion rates

ROL: $1=$7)

Wordbox : ROI (Return On Investment)

Situation: You work for Influence4You, the marketing influence platform, and you have a meeting with your
Director to present your arguments for your appointment with a cosmetics company which is thinking about
hiring Influenced4You to promote their new, best product, a solid shampoo bar. This cosmetics company has
never used social media to promote their products before. You will have to convince that it makes business

sense to use social media influencers to promote their solid shampoo bar and explain what your platform will be
able to do for them.

Use the document given and the following elements to :

- show the strengths of social media marketing

- compare with traditional advertising like TV

- give precise examples of influence campaigns on social media you could launch to promote their product



