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2. MISE EN SITUATION

Starbucks 2016 Christmas social media campaign

@ starbucks

309k likes

starbucks Final week! Share your creative
spark and tag your photos
#RedCupContest to enter Week 3's theme:
Light Up Red Cups. & .

Open 10 Legal residents of the 50 United
States (D.C.) and Canada, 18 years or oider.
Enter Contest by: 12/10/16 at 11:59 p.m. PT.
For Official Rules, including prize
descriptions, see our link in bio, Nine $500
grand prizes up for grabs. Void where
prohibited.
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Situation :

You are the community manager for Starbucks U.S.A and your CARBY THE
task is to prepare the social media campaign for the next holiday MERRY
season. In order to find ideas for this year's campaign, during a
meeting with your new team, you present the successful
campaign and contest which were organised in 2016. You also #,
need to give them directions and ideas to prepare the new \.hll” é-“”"J
holiday marketing campaign on social networks. : ‘ “—
Take the following elements into account: W /
- New holiday Starbucks products to advertise. T
- Type of campaign and organisation: advertisement, Toffea Nut JoltyBaked Pagmmie
gam e L Crunch Latte Apple Latte Mocha
- Social media platform (s) chosen

- Prize(s) for this year’s online game. 2021 Starbuck’s holiday drinks




