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MISE EN SITUATION 

organic = bio 
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SITUATION: 

In order to fight obesity, Lidl has decided to partner up with an organic food producer called 

Cascadian Farm to create a new range of cereals. You are asked to write a newsletter to promote 

these new products and convince customers to try them out. 

How would you make the newsletter attractive and efficient? 

Use the following elements: 

– identification of your target

– positive aspects of this partnership and new range of products

– the impact on society, health, the environment…


